
Econ 601: Advanced Microeconomics
Spring 2023

Instructor Information

Name: Özgür KIBRIS
Office: FASS 1043
Email: ozgur.kibris@sabanciuniv.edu
Office Hours: by email appointment

Class Information

Dates: February 15 – May 29
Time: TBA
Classroom: TBA

Course Description

This is an MA/PhD-level course on behavioral economics. We will focus on theoretical as well as
experimental and empirical studies on how cognitive and non-cognitive characteristics affect deci-
sion making and labor market outcomes. As an application, we will be discussing concepts such as
beauty premium, height premium, and voice pitch bias. Prerequisites: Econ 506, Math 571.

Class Attendance and Participation

It is essential to your success in this course that you attend each lecture and participate in the dis-
cussions. Therefore, you are expected to attend each lecture and to show up on time. Should you
need to miss a class for any reason, you are to contact the instructor in a timely manner. Reasons
for missing lecture must be documentable and presented, if requested. You are responsible for any
material covered, any work assigned, or any course changes made during the lecture.

Grading

The course grade is determined by the following components:

Paper Presentation 30%
Referee Report 35%
Research Proposal 35%
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• Height Premium
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